  Citizen and Community Engagement

in Powys

A Resource Pack
About this Guide

This Guide has been written by the Powys Carnegie Action Research project, managed by Powys Association of Voluntary Organisations, (PAVO). It has been written with the support of the Citizen and Community Engagement sub group of the Powys Community Strategy Executive. Its purpose is to help organisations pursue best practice in citizen and community engagement.

The Guide is primarily aimed at organisations wishing to engage with the community, but it is also a useful tool for communities and citizens when pursuing their own engagement projects.

Putting citizen centre stage is a main outcome of the Welsh Assembly Government’s “ Making the Connections Strategy”. It is therefore vitally important that citizens and communities are engaged in shaping polices and services that impact on them.
The Guide is divided into 3 parts. 
Part 1 explores the meaning and the process of engagement. It is divided into 10  sections
i. What do we mean by engagement?

ii. Why engage?

iii. Powys Community Planning Mechanisms

iv. Ten Principles of Good Engagement.
v. Achieving Successful Engagement.

vi. Involving All.

vii. Tools and Techniques

viii. Setting up a Project Group

ix. Community Plans

x. Participatory Budgeting

Part 2 describes a range of good practice from Powys 
 Part 3 is a directory of  Powys channels that can assist with engagement 
About PAVO

PAVO is an independent agency providing help and support to voluntary organisations and community groups, enabling them to work more effectively. By working in partnership with others and by responding positively and imaginatively, we aim to strengthen and empower communities throughout the county.Our aims and objectives are,

 

· To support voluntary organisations and encourage good practice. 

· To support and promote volunteering, 

· To encourage co-operation and collaboration between voluntary organisations. 

· To encourage partnership between the voluntary sector and statutory agencies. 

· To develop and support new initiatives to meet unmet needs. 

· To empower local communities by encouraging participation in development. 

· To identify and articulate the concerns of the voluntary sector. 

· To enhance intermediary services 

PAVO is one of 19 Councils for Voluntary Service in Wales. It is a Company Limited by Guarantee and a Registered Charity . Membership is open to all voluntary organisations and community groups in Powys.

About the Carnegie Rural Research Project
The Carnegie UK Trust has had a long association with rural communities in the UK and is very aware of the multi-layered challenges that face them. In 2004 the Trust decided to take stock and to establish a Commission of Inquiry to examine the ways in which rural communities could become more sustainable through the creation of more dynamic partnerships between local residents and the public, private and third sectors.

The Commission published its final report in June 2007 and presented a Charter for Rural Communities setting out the components of sustainable communities that needed nurturing.

Alongside the inquiry, Carnegie, in partnership with the Big Lottery launched a Rural Action Research Project aimed at investigating in more depth some of the aspects behind sustainable rural development.  The Powys project is part of one of six themes under the RARP. Our theme is community led planning and the Powys project is particularly interested in the interface between community and strategic planning structures.  For more information contact Liz Bickerton liz.bickerton@btinternet.com 
Part 1

The Meaning and Process of Engagement

What do we mean by engagement?

Engagement is a process for involving people in the decisions that affect their lives. The term is used to describe a wide range of activities but at the heart of all is a commitment to encourage participation.

The objective of engagement is to empower people to contribute to their own wellbeing and to that of Powys and its residents, whether by helping to shape future services or to ensure that community needs are heard.
Engagement occurs at different levels and at different times. 

Why engage?

Barriers

We are sometimes reluctant to embark on engagement activities. Here are some common reasons given for not engaging:

· Over-consultation - “Communities are bombarded with consultation and become apathetic.”
· Poor outcomes – “Engagement is not worth the effort as it does not lead to any substantial outcomes”.

· Raised Expectations – “Engagement generates unrealistic expectations and wish lists”.

· Not enough time –“We are working to short timescales-  we have no time to engage”.

· Just the usual suspects –“The same people turn up to our engagement events”

Does it have to be like this, or are these symptoms of poor engagement practice?
Benefits
 Research has repeatedly shown that real benefits can be gained from good engagement. Here are 8 benefits of good engagement, summarised from Steve Skinner’s book, “Strengthening Communities” (CDF 2006).

1. Effective services and programmes- by meeting identified local needs and leading to better decisions.

2. Greater credibility - by creating support for services and programmes.

3. Lasting impact- by creating sustainability through community sense of ownership.
4. Stronger communities- by increasing skill levels and creating greater confidence.

5. Strengthened democracy – by encouraging people to be actively involved in the democratic process between elections.

6. Increased resources – by identifying local assets.

7. Added value - by working with communities to provide specialist services, innovative approaches and to engage with excluded groups.

8. Improved rights- by demonstrating that people have a right to influence decisions that affect their services, group or neighbourhood.

Resources

Home Office (2004) “The Benefits of Community Engagement”.

Home Office (2004) “What Works in Community Involvement in Area – Based Initiatives?”

Whiteley (2004), “Civic Renewal and Participation in Britain”

DEFRA (2004). “An Evaluation of Community Engagement in Achieving Sustainable Development in England”.

Skinner, S (2006), “ Strengthening Communities: A guide to capacity building for communities and the public sector”.

Powys Community Planning Mechanisms

In Powys, engagement in strategic planning is driven by the five strategic partnerships and the mechanisms in place to inform thematic plans. There are non subject specific  strategic engagement mechanisms which underpin this approach.
	
	
	Engagement Mechanisms
	

	Powys LSB
	Strategic

Mechanisms
	· Citizen’s Panel
· Residents Survey

· Town and Community Councils

· Voluntary Sector Assembly 
	Community

	
	Community Safety


	· Community Policing Teams

· Community  “Watch” Groups 
	

	
	Regeneration


	· Glasu

· Farming Groups

· Central Wales Economic Forum

· Chambers of Trade
	

	
	Health, Social Care and Wellbeing


	· MARGs
· Health Social Care Co-ordinator

· Powys Mental Health Alliance

· CHCs

· Provider Fora

· Contractual Relationships


	

	
	Environment


	· Community Groups

· Schools

	

	
	Children and Young People


	· Youth Forum

· School Councils
· CYP Co-ordinator

· Youth Participation Officer

	


Ten Principles of Good Engagement 

Powys Community Strategy Executive has adopted the following ten principles of good engagement (those marked CI are those used by the Consultation Institute).

	
	
	
	Questions to Ask

	P1
	Partnership
	Those initiating engagement should work with others to avoid duplication. Measures should be taken to promote joint ownership of any engagement process.
	· Are partners aware of the timetable you are working to?

· Are there any overlaps between engagement objectives?

· Are there any opportunities to engage jointly?

· Are there resources that can be shared?

· How will you share the results of the engagement with others?


	P2
	Clarity of purpose
	The purpose of engagement, desired outputs and outcomes should be established from the outset.
	· Are the objectives of the engagement clear?

· Are the methods appropriate to meet these objectives?

· What will success look like?


	P3
	Integrity 

CI 1

	Any engagement activity must be of honest intent and those initiating engagement must be willing to listen.
	· Are there any topics that are non negotiable?

· Have the parameters of the engagement been explained to all stakeholders?

· How will you track comments through to implementation – how will you demonstrate impact of engagement?


	P4
	Visibility/

Stakeholder identification 

CI 2
	All who have a right to participate should be made reasonably aware of any engagement and consultation activity underway. Steps should be taken to identify all relevant stakeholders.
	· Have you identified all those who need to be involved?

· How have you settled on this list? 

· Have you given others the chance to participate?

	P5
	Accessibility 

CI 3

	Appropriate methods should be adopted to involve hard-to-reach groups.
	· Have you identified the barriers to participation?

· Have you discussed ways of overcoming barriers and implemented those most appropriate?
· 

	P6
	Transparency 

CI 4


	Views expressed should be open and transparent and publicised unless exemptions apply.
	· Have you made it clear how records of the engagement shall be made and how far they will be publicised? 

· Are “groundrules” in place e.g. not personalising issues during engagement.

· Have you made it clear what will and what will not be fed into the engagement process?

	P7
	Disclosure 

CI 5


	Those seeking to engage must disclose all material information. Participants should disclose significant minority views when representing many parties.
	· Do you ensure that all contexts and other relevant information are made available at the beginning of an engagement process?

· Do your groundrules make reference to disclosure?

	P8
	Fair interpretation 

CI 6
	An objective assessment of views received is a necessity with disclosure of weightings, if used.
	· Have you made clear any weightings used?

· Do you give opportunities for others to comment on how material from engagement has been interpreted?

	P9
	Publication/ Feedback 

CI 7

	Participants should expect and indeed have a right to receive feedback of engagement and consultation output and eventual outcome of the whole process.
	· Are measures in place to ensure adequate feedback to all stakeholders?

· Have these measures been explained to all stakeholders?

	P10
	Monitoring and evaluation 
	Evaluation should reflect on whether engagement meets its purposes. Monitoring should record specific outputs and measure impact.
	· Are measures in place to measure the outputs of the engagement? Do these reflect the original objectives?

· Have you developed systems for evaluating the outcomes and impact of the engagement?

· Before embarking on an engagement process have you reflected on past experience – what works and what doesn’t?


 Achieving Successful Engagement 

How is engagement implemented? This section puts together a template or a set of questions that capture the  process, over time – a form of Engagement Project Initiation Document (PID). 

	1
	Clarity of Purpose

Why are we seeking to engage?

What do we want the outcome to be?

	2
	Timescale

What timescale are we working to?

Is engagement realistic?

	3
	Target Audience

Who do we want to engage?

Which sections of society or which geographical areas?
Where are these people and how will you find them?

	4
	Partnership

Which organisations are already working with these people?

Have we spoken to them about how to engage or working together?


	5
	Resources 

What resources do we have available?

Will we need to work with others to achieve effective engagement?

	6
	Pre engagement

Have we spoken to community leaders (County/ Town and Community Councils)?

Have we spoken to specialist organisations relevant to the target audience?

	7
	Communication
Have we communicated

· the rationale for engagement

· the level of resources available

· the type of outcome that are reasonable

· the barriers from our perspective that could stand in the way of new ideas

	8
	Roles and responsibilities

Are roles and responsibilities clear?

What are we expecting the community to do e.g. disseminate information, canvas opinion?



	9
	Methods

Which tools are we going to use? 

Are they appropriate to purpose of engagement and the target audience?

	10
	Developing Projects

Do we need to set up a project group?
Is its purpose clear?
If so have we thought about who needs to be on it?
Are roles clear?

How long will it last?

	11
	Evaluation

How are we going to know if engagement has been effective?

	12
	Maintaining Relationships

How are we going to feedback to communities?

How will we maintain engagement channels?


Involving All

Here are some resources that others have developed that can help reach all sections of the community.

Disability Powys Toolkit
Disability Powys has produced a Toolkit to improve the involvement of disabled citizens in the planning of services. It sets out why it is important to involve disabled citizens, what are the barriers and how to overcome them.

Powys’ Children and Young People’s Partnership (CYPP) 
Powys CYPP  have adopted the National Children and Young People’s Participation Standards. 
Contact the Participation Officer at rebecca.unsworth@powys.gov.uk for more information.

Age Concern Cymru “ENGAGE: Involving older people”.

Age Concern Cymru has produced a guide called to assist with the engagement of older people. 
There are online resources at  www.50plusengagement.co.uk
Age Concern Powys is developing networks to aid engagement.

Powys Voluntary Sector Assembly
Voluntary and community groups are a good way of engaging with hard to reach groups. Contact PAVO for further information.
Tools and Techniques
There are many tools and techniques that can be used to facilitate engagement.

Which technique is used will depend on what the objective of the engagement is.

Exhibitions and roadshows are good for reaching a lot of people quickly. They are good for explaining a new area of work or policy.
Public meetings can be poorly attended unless the issue under discussion is particularly controversial but have their place when promoting ideas or new initiatives. 

Try to involve local organisations such as the Town or Community Councils when planning exhibitions, roadshows and meetings. They will know which venues and times are best for the target audience. They can help to drum up support for the event.

Surveys/ Questionnaires can be used to reach a large number of people and to sample opinion. Responses to postal surveys are often very low.
Visioning Exercises and Focus Groups are good for bringing together a small group of people to consider an issue in more depth. These can be particularly good techniques for targeting normally under represented groups as part of a wider engagement process.
Citizen’s Juries are a useful tool for debating and deliberating over complex issues. They involve “evidence” being presented and discussion. Decisions are made on the weight of evidence.
Open Space Exercises provide opportunities for people to explore different dimensions of a particular theme.  The theme of the meeting is advertised and a facilitator explains that people can choose dimensions of the issue to discuss and self organise into groups. The facilitator keeps time, encourages flow between groups and feedback.

Workshops and Carousels. Like Open Space, these techniques involve small groups being formed within a main engagement event. Unlike Open Space the topics for these groups are usually agreed beforehand by the organisers. Under a carousel exercise people move around topic groups (if they wish) at set times. Workshops are more static.
There are a range of “Hands On” exercises that are used to encourage participation. 
· Planning for Real© is a tool developed by the Neighbourhood Initiatives Foundation. It involves the creation of a map of an area on which people can add comments in a structured way.
· Planning Aid Wales used a range of techniques in their work with the Brecon Beacons National Park. These included an Ideas Wall and “Living In…. Washing Line” where people were asked to string up good points (in the form of vests) and bad points (in the form of pants) across a line.
· The New Economics Foundation has developed techniques to help communities explore the issues affecting their local economy. “ Plugging the Leaks” is an exercise that uses the analogy of a leaking bucket to explore how money flows in and out of a community.
· Community Art is fun way in which people can get involved in expressing how they feel about an issue or a community. Techniques  include parish maps, performance art and much more. Voluntary Arts Wales is an excellent source of ideas for what can be done.
A Forum is a gathering which usually is meant to meet over a medium to long period of time. A Forum may have a steering committee but usually wider membership is open to all interested parties. The purpose of a Forum is to encourage a space for debate around a single or a set of related issues.
Resources
Participation Cymru provides training and resources on a wide range of tools and techniques, www.participationcymru.org.uk. 
Planning Aid Wales provides training in community participation www.planningaidwales.org.uk
The Department of Communities and Local Government has produced a manual describing a range of techniques for communities. It includes samples of agendas. Department of Communities and Local Government (2008). “ Community Power pack: Real People, Real Power”.  www.communities.gov.uk/publications/communities/communitypowerpack
The New Economics Foundation produced a guide to various techniques called , “PARTICIPATION WORKS! 21 techniques of community participation for the 21st century”

A comprehensive list of techniques was produced in 1998 by the Convention of Scottish Local Authorities, (COSLA ) called, “FOCUSING ON CITIZENS: A GUIDE TO APPROACHES AND METHODS”. www.cosla.gov.uk

Setting up a Project Group
Setting up a Project Group can support longer term relationships. 
Effective project groups ensure that:
· Communities know the context within which the group is being established.

· The right people are around the table – and there are mechanisms for refreshing membership as a project develops. 

· Roles and responsibilities are clear.

· Communication protocols are set.

These four elements are taken from work done in Bro Ddyfi on how engagement feels at local level. The “Real Engagement” model can be used to develop a project group at any level of organisation, (and between levels) whether in the public, private or third sector. It can also be used for initiatives and issue-based work. 
Project groups need to have clear terms of reference.

Community Plans

 Developing a community plan is a good way of involving local residents in the future development of their localities. It is not just about land use but about all aspects that impact on the sustainability of an area. It helps to maintain focus for a local project group through prioritising projects. 

Good plans are developed in partnership with a wide number of local bodies including statutory and private interests. This helps to avoid unrealistically raising expectations.

Plans usually include a range of measures, some of which the community takes on themselves, others are joint initiatives with statutory agencies and other raise needs that only larger organisations outside the locality can meet.

Resources

Action with Communities in Rural England (ACRE) has a dedicated website to help communities with their local plans -  www.communityledplanning.com
Some community plans include Local Design Statements. These explore community views about acceptable street scene aspects to a community. They can sometimes lead to Supplementary Planning Guidance being developed.
Participatory Budgeting

Participatory budgeting is a process that allows local people to set priorities and make decisions within a defined public budget. It is aimed at giving local people choice about their services.
The Participatory Budgeting Unit, a Manchester based project of the charity Church Action on Poverty, is working with central government to pilot some case studies. These can be found on their website www.participatorybudgeting.org.uk
Part 2

Powys Good Practice
Clarity of Purpose – Why we Engage

Example: Planning Aid Wales- Levels of Participation
Planning Aid Wales has usefully described four different reasons why we may want to engage. Broadly these can be described as, explain, discuss, decide together and work together.

Explain to local people what might happen in the future, and ask them what they think about it.

Give local people options for dealing with what might happen in the future, and discuss with them what these options mean.  They may have other options to put forward for consideration. 

Work with local people to consider the possible options for facing the future, and decide together which ones will give the best results for individual communities as well as the wider community.
Planning Aid Wales – Community Participation Toolkit, March 2008. Commissioned by Brecon Beacons National Park.
Engaing All

Example : Health Social Care and Wellbeing

Positive Participation Project -Making the Connections
This project, now complete has been supported by WAG Making the Connections initiative. The focus of the project has been on piloting a method for communicating with groups of service users with whom it has been traditionally difficult to engage. It was recognised that we tend to involve a small cohort of intellectually able and motivated individuals. 
The pilot used a two-pronged approach – a software tool on the one hand and theatre based communication on the other. The software was similar to “Facebook” but designed to assist those with limited literacy/communication skills and to protect them from potential abuses of open web-based systems. For the theatre we used a respected South Wales company called HiJinks Theatre Group who tailored tools used elsewhere.

The model received its final test at a series of events across Powys during March 2009 that involved 187 vulnerable people.
Example: Powys CYPP

Powys’ Children and Young Peoples Partnership have developed and implemented their Participation Strategy. The strategy will ensure that the views of Children and Young People are sought and taken into account when planning, delivering and evaluating services. The Strategy will ensure that organisations work in line with the National Children and Young Peoples Participation Standards.

The Children and Young Peoples Partnership has recognized links with the County Youth Forum, which is itself facilitated by the Partnerships Youth Participation Officer.

Powys Youth Forum members come from High Schools, colleges, Young Carers and voluntary organisations in Powys. Due to the size and rural nature of the county the Youth Forum members meet at residential events throughout the year, where members work hard and have some fun. The residential meetings are usually held at Staylittle Outdoor Pursuits Centre, where as well as doing their own consultations and workshops, outside companies and organisations attend to discuss issues. The forum gives members the chance to develop skills, make friends and make a difference to the lives of young people in Powys. 
Example :  Carers

The Multi Agency Reference Group for Carers (MARG) acts as a conduit to consult carers and to feed views and experience into policy. Individual carers and organisations sit on this group.

Contractual arrangements between Powys County Council and Powys Carers Organisation reinforce this engagement activity. Powys Carers regularly engage with carers in the County. A carers transport questionnaire, is one example of how this is done.
The Carers Needs Assessment asks whether the carer is interested in participating in developing monitoring policy and services for carers or willing to be consulted.  If a carer expresses an interest they are giving a choice of how their involvement would happen, e.g. questionnaire, interview either by telephone or in their own home, group meeting, online survey . . . or other method.
Can- Do Communities

Example : Welshpool Town Council

Welshpool  Town Council have pulled together a comprehensive economic development vision for the Town based on the results of two public meetings held in 2007 . How the Council engages with the wider population is discussed in the section on engagement below. 

The results of this consultation are set out in a plan called ,  “ The Future of Welshpool A Plan for Welshpool,  2007-2017” . The main themes which arose were:

· The need for a one way system in Welshpool.

· Better traffic signage.

· Addressing trunk road issues.
· The need for a good tourist attraction in the centre of Town.
· The need for regeneration of the Town Centre and shopping environment.

· The Town Hall is a very important part of regeneration.

· The extension of the railway back into the centre of Town and /or a historic bus service to link the railway with the Town Centre and attractions.
· The provision of a market on Broad Street.

· A central park for families not sports based.

· Free parking for at least the first 30 minutes.

· A residents parking scheme.
The key aspects of Welshpool’s success are:

· The Development Framework or Plan

· Structure

· Communication with the Public and Citizen Engagement.

· A Can-Do attitude.
Example : Llanfair Caereinion Forum

Llanfair Caereinion Forum was established under the auspices of the Powys Community Strategy. It has gone on to investigate initiatives around affordable housing and to explore access to Broadband issues. Llanfair Caereinion Forum works closely with the Town and Community Councils in its area.
Example: 
Talgarth Regeneration Group

Talgarth Regeneration Group, working closely with Talgarth Town Council developed its own Town Plan. The process of prioritising projects and setting up sub groups to progress initiatives has been very successful. The group are taking forward feasibility studies into the use of Town Hall, streetscape initiatives. They have also run successful new community markets.

Supporting Innovation

Example: 
Three Green Valleys

BBNPA engaged with community groups across the Park- throwing down a challenge to start to take innovative action to measure and reduce carbon footprint- and to secure NESTA funding from the UK wide Big Green Challenge.  The BBNPA/community partnership proposal was shortlisted by Nesta (the only Wales based finalist shortlisted) to be 1 of 10 projects using £20k Nesta funds to develop their proposals over a year. Currently 10 community groups are engaged with BBNPA in actioning the initial ideas, including community carbon audits and action arising from them, developing a community owned hydro electric scheme and undertaking feasibility studies for many further hydro schemes. The Three Green Valleys will shortly become a separate legal entity- enable sustainable progression of the many schemes envisaged to reduce CO2 production  and address economic regeneration and fuel poverty

Effective Engagement

Example: Bro Ddyfi - The Real Engagement Model

This model for effective engagement has been developed following experience in the Bro Ddyfi Communities first Area.
a. 
Joining the Dots 
· Making sure that communities know the context behind the setting up of the group. 
· A pre-planning phase involving a brokerage agency will help to explain why engagement is planned and what the outcomes are expected to be. 
· All appropriate background information should be collated into an accessible bulletin format.

b. 
Who is Around the Table? 
· Making sure that a process is in place to identify relevant stakeholders for the task or process in hand.

· A review and refresh mechanism that is flexible and enables relevant, appropriate, and representative stakeholder inclusion. Remember, stakeholders may change as a project progresses.

c.
Why Are We Here? 
Making sure that the group identifies and establishes:

· Clear boundaries and functions

· Strategic responsibility to articulate  the purpose of engagement

· Balanced community representation and clear agendas

· Clear motivation for involvement

d.
Moving Knowledge Around - Shared Information and 

         Communication  Protocols 

Making sure that the group has:

· Clear terms of reference 

· A Communication Strategy.

Part 3
Directory of Powys Engagement Channels
Reaching People – Powys Mechanisms
	Who
	Engage with 
	How
	CONTACT

	County Councillors
	People living in their wards
	· Day to day contact.

· Surgeries

· Community meeting
	www.powys.gov.uk


	Town and Community Councils
	People living in their  wards


	· Day to day contact
· Community meetings

· Local consultations

· Newsletters/ websites

	www.powys.gov.uk


	Powys Citizens’ Panel
	1000 citizens from across the County
	· Questionnaires 

· Focus Groups

	www.powys.gov.uk
“Say It “ Pages

	Resident’s Survey
	Individual service users
	· Random telephone survey
	www.powys.gov.uk
“Say It “ Pages

	Who
	Engage with 
	How
	CONTACT

	PAVO 
	Third Sector Groups – voluntary, community , social enterprises, 

Trustees and volunteers.


	 Development Workers

· Coordinators - for Children and Young  People , Health Social Care and Wellbeing

· Grant programmes

· Website

· Newsletters


	www.pavo.org.uk


	Powys Youth Forum
	Young people
	· Youth Forum meetings, sub groups and feedback to youth clubs and school councils
	 rebecca.unsworth@powys.gov.uk


	Community Health Councils
	Users of the NHS
	· Day to day contact

· Focus on Health Groups


	Brecknock and Radnor CHC breconchc@breconchc.org.uk
Montgomery CHC info@montchc.org.uk

	Dyfed Powys Community Policing Team
	Individuals and local organisations across Powys.
	· Neighbourhood teams including Community Support Officers

· PACT meetings
	www.dyfed-powys.police.uk/en/neighbourhoodpolicing


	Brecon Beacons Sustainable Communities Team
	Communities across the National Park Area
	· Development workers

· Grant programmes 

· Website

	www.breconbeacons.org/communities

	Who
	Engage with 
	How
	CONTACT

	Communities First Groups
	· Bro Ddyfi  

· Oldford  Welshpool

· Ystradgynlais


	· Local staff

· Projects

· Community meetings
	http://commfirstpowys.org.uk

	Glasu
	Community groups running rural development projects
	· Projects

· Development Staff
	www.glasu.org.uk

	Mid Wales Manufacturing Group
	Manufacturing businesses across Mid Wales
	· Members network

· Grant programmes

· Events

· Members helpline
	www.mwmg.org

	Farming Unions (FUW, NFU, CLA)
	· Farm businesses
	· Meetings

· Newsletters

· Briefings
	www.fuw.org.uk
www.nfu-cymru.org.uk
www. cla.org.uk


CONTACTS
	Powys Association Of Voluntary Organisations

Marlow,South Crescent

Llandrindod Wells

Powys

LD1 5DH

Tel: 01597 822191

www.pavo.org.uk
	Powys County Council

Powys County Hall

Spa Road East

Llandrindod Wells

Powys

LD1 5LG

Tel: 01597 827460

www.powys.gov.uk
	Brecon Beacons National Park

Plas y Ffynnon
Cambrian Way
Brecon
Powys
LD3 7HP
01874 620434.

www.breconbeacons.org


	Powys Children and Young People’s Partnership

Mezzanine Floor

Powys County Hall

Spa Road East

Llandrindod Wells

Powys, LD1 5LG

Tel: 01597 826058 www.cypp.powys.gov.uk
	Powys Environmental Partnership

Antur Gwy

Park Road

Builth Wells

Powys

LD2 3BA

Tel: 01982 552224
	Powys Regeneration Partnership

c/o Glasu

Antur Gwy

Park Road

Builth Wells

Powys

LD2 3BATel: 01982 551283

www.powysprp.org.uk

	Health Social Care and Wellbeing Partnership

Powys Local Health Board

Bronllys

Powys

LD3 0LY

Tel: 01874 712738


	Powys Community Safety Partnership

Community Safety Unit

The Gwalia

Ithon Road

Llandrindod Wells

Powys

LD1 6AA

Tel: 01597 827311 
	One Voice Wales

24 College Street
AMMANFORD
SA18 3AF

Telephone: 01269 595400

www.onevoicewales.org.uk


	COSLA 
Rosebery House
9 Haymarket Terrace
Edinburgh
EH12 5XZ
SCOTLAND

www.cosla.gov.uk
 0131 474 9200
	Disability Powys

The Automobile Palace
Temple Street
Llandrindod Wells
Powys
LD1 5HL 

www.disabilitypowys.org.uk
01597 824059
	Age Concern Powys

Age Concern Powys

11B Broad Street

Builth Wells

Powys

LD2 3AE

01982 553436

www.acpowys.org.uk


	Planning Aid Wales
Suite 1, Bay Chambers
West Bute Street
Cardiff, CF10 5BB

029 2046 4225

www.planningaidwales.org.uk


	Mid Wales Manufacturing Group

Unit 7, 

St. Giles Technology Park,

 Pool Road, 

Newtown,

 Powys, SY16 3AJ
01686 628 778
info@mwmg.org
www.mwmg.org

	Neighbourhood Initiatives Foundation

The Poplars

Lightmoor

Telford

TF4 3QN

Telephone: 01952 590777

Email: info@nif.co.uk
www.nif.co.uk


	New Economics Foundation

3 Jonathan Street,

 London, SE11 5NH

020 7820 6300

info@neweconomics.org
	Action with Communities in Rural England

Somerford Court
Somerford Road
Cirencester
Gloucestershire GL7 1TW

Tel: 01285 653477

www.acre.org.uk
acre@acre.org.uk

	Participation Cymru

Baltic House,

Mount Stuart Square,

Cardiff,

CF10 5FH.
www.participationcymru.org.uk
participationcymru@wcva.org.uk
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